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 Communicate ideas clearly and effectively (be straightforward and plain in your writing) 

 Use critical thinking skills 
 
I expect you will adhere to the highest standards for ethics and quality work in this course and 
demonstrate critical thinking in all that you do. Should the quality of your work in this course fall 
below expected levels, you may be asked to seek assistance from the Oasis Student Success Program 
or the University Writing Center. Once you have been notified in writing that you need to seek 
assistance, you must do so promptly. Failure to do so may result in a lowered course grade. 
 

Teamwork  
During the semester, you will work in teams for in-class activities and out of class assignments. As a 
member of a team, it’s important that you participate fully and completely and do the work that is 
expected of you by your teammates.  
 

Should problems arise in working with your team, first focus on resolving challenges among your 
fellow team members. If a resolution cannot be reached, then contact me to notify me of the 
challenge and to discuss solutions.  
 

 You need to have an ability to work in teams effectively and efficiently, both in this class and 
beyond (and you’ll definitely need these skills when you enter the full-time workforce for 
your career). Use this class as an opportunity to hone your team and group work skills, as 
well as your interpersonal skills.  

 Make the most of the work time you are given in class. Plan to be here and work during 
scheduled workdays unless otherwise directed. 

 

Your Classroom Conduct 
As members of this class, I expect you will be courteous to others at all times – to me as your 
instructor, to your classmates, and to any guests we host in our classroom. Courteousness includes 

(but is not only): 

 Being on time to class each day (more about this below) and being present (participating, not 
using your technology for purposes other than class activities, etc.) 

 Paying attention when someone is speaking – not surfing the web on your tablet, laptop or 
phone, looking at the speaker and interacting with him or her if requested 

 Being respectful of diverse opinions and perspectives. Understand each person is entitled to 
his or her opinion and to be heard in our discussions, both in class and online. That said, 
recognize what is and isn’t appropriate to say in a class setting 

 Treating others as you wish to be treated 

 
Academic Honesty and Integrity  
Academic honesty is the foundation of intellectual inquiry and academic pursuit and I take it very 
seriously. As a student in my class, I expect you to be familiar with the ALEC Department’s UNL’s 
policy for academic integrity: 
 

“Students are expected to adhere to guidelines concerning academic dishonesty outlined in Section 4.2 
of University’s Student Code of Conduct (http://stuafs.unl.edu/dos/code/). The Department of 
Agricultural Leadership, Education and Communication academic dishonesty procedure can be found 
on the departmental website (http://go.unl.edu/alec-academic-integrity-policy). Students are 
encouraged to contact the instructor for clarification of these guidelines if they have questions or 
concerns.” 
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Work submitted for my class must be completed specifically for this class and must be entirely 

your own unless otherwise described in the assignment sheet. Bottom line? Don’t let academic 
honesty be a problem! 
 
Academic dishonesty includes, but is not limited to: 

 Handing in work that is in whole or in part the work of another person (collaborative 
assignments are the exception) 

 Submitting work from a class taken previously for an assignment in this class 

 Using notes or other study aids or otherwise obtaining unauthorized answers for a quiz, 
assessment or examination 

 Using the words, opinions, or ideas of another person without giving full credit and accurate 
citation information  

o Plagiarism consists of using phrases, sentences, paragraphs, and ideas from any 
source, and republishing these without attribution. Sources include, but are not 

limited to books, magazines, newspapers, television or radio reports, websites and 
papers of other students. 

 

Instructor Conduct 
It’s only fair that I outline what you can expect from me in this course, as I’ve just told you what I 
expect from you.   
 
What you can expect from me: 

 I will arrive each day on time to class and be prepared to help you learn about 
communication and public relations. 

 I will share with you my knowledge and personal experiences related to our course topics 
from my time as a professional communications practitioner and as a faculty member who 
conducts academic research in the field of communications, public relations, public opinion 
and agriculture. 

 I will work diligently to return graded assignments to you one week after the due date. Please 
keep in mind, however, that circumstances change throughout the semester and this may not 
always be possible. Should assignments take longer than one week to return to you, I will 
notify you as soon as possible. 

 Rules and guidelines set out in this syllabus are upheld for all students, without exception. 

 

Technology in Class 
Technology is a huge part of our lives and we rely on it everyday for all kinds of things. Especially in 
the field of communications, smartphones, tablet and laptop computers are essential tools for 
success. I encourage you to bring laptops or tablet computers to class for class work – there may be 
times where it’s handy to have your computer in front of you to do a search for information for 
activities or discussions.  
 

However, do not use smartphones to take notes or access the web in class. There is too much 
potential for distraction while using your phone. My strong recommendation is that you take notes 
the old fashioned way – with pen and paper – but you may use a laptop or tablet for your notes.  
 
Technology notifications also present challenges, such as the tendency to go off during class 
discussions and distract us from our focus. So before every class period, you need to turn off ringers, 
vibrators and other notifications on phones, tablets, laptops and other devices.   
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If you choose to use technology to take notes or help with class activities, realize that I expect you to 

use it only for class-related activities. Do not have your device open to email and/or instant 
message accounts, personal websites or other items that do not directly relate to the purposes of our 
course. Whether you know it or not, conducting non-class-related activities on your IS distracting to 

others, and greatly impacts your own learning (and thus your grade).  
 
Therefore, my policy regarding technology is: 

 Technology use in the classroom is for the exclusive purpose of class-related activities.  

 Violate the policy and you will be asked to discontinue the activity immediately.  

 Violate it again (on the same day or a different day)? You will be asked to leave the class for 
that day. Be assured, if you are asked to leave class, you will not be eligible to make up 
points missed points.  

 Persistent problems with the inappropriate use of technology during class will result in a 
reduction of your final course grade. 

 

Course Assignments and Attendance – How to do well in class 

 
For specific information about formatting assignments, please consult the separate formatting 
handout. 

 

Turning in Assignments  
Assignments for this class will be submitted via Canvas and are due by 9:30 a.m. (our class start 

time) on the due date. Submissions via email are not accepted. In rare situations at my discretion as 
the instructor, emergency arrangements for submitting projects may be made and will be decided on 
a case by case basis.  
 

Late Assignments 
Late assignments are not accepted in this course. The field of communications runs on deadlines, as 
do most professional career fields. In a job situation, it is not acceptable to miss a deadline and not 
submit a project to your boss, thus it is not acceptable in this course to miss a deadline. Assignments 
submitted after the due date and time will receive a score of 0. 
 

Dr. Cannon’s Grading Philosophy 
As an instructor and the individual who will provide an assessment of your work in this course at the 
end of the semester (in the form of a course grade), I believe it’s important to share with you my 
grading philosophy. Fundamentally, I believe grades are about communication – communicating an 
assessment of the quality and content of your work in this course. Quality, by nature, is more 
subjective than objective and for this reason I work to be very clear in assignment descriptions about 
my expectations for your assignments. When assessing student work, I look at whether or not you 
have completed the assignment as outlined on the assignment sheet and evaluate the demonstrated 
level of effort on the assignment. Should you have questions about grades, assignments, or feedback 

I provide on any of your assignments in this course, please come see me to discuss this. I strive to be 
clear and communicative in my assessment of your work in this course!  
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Major Course Assignments 

 
*Final points in the course will be available during the 15th week of the semester. 

 

 

Attendance Policy 
Class attendance is essential for success in this course. In order to do well in this class, you must 
attend each meeting and participate fully in all discussions and activities. The grade you earn in this 
course is a direct reflection of the effort you put into it. As you enter the classroom each day, 
attendance will be taken. 
 

Assignment  Brief Description Points 

Student Introduction Assignment Tell me about yourself and what you’re 

interested in 
25 points 

Supercommunicator Book Club 

Discussions: 

 Discussion outline 

 Team led discussion in class 

 Individual reflection paper 

 Peer Evaluation 

With a small group (2-3 students) you 

will lead a class discussion of the 

Supercommunicator book using an 

outline developed by your group. 

Following the class discussion session 

led by your group, you will submit a 

reflection paper and peer evaluation of 

your teammates. 75 points  

Project Ideation Teams Throughout the semester, you’ll work 

with an assigned group of teammates to 

help you develop ideas and improve 

your assignments on the Client Project. 

Meeting time will be provided in class, 

and teams will be expected to meet 

outside of class as well. 50 points 

Client Project (CP): 

 Organization Choice Ranking 

 Organizational Profile 

 Factsheet/Backgrounder 

 News Release 

 Social Media Analysis 

 Workshop Feedback 

 Final Compiled and Revised 

Project 

This project provides an opportunity for 

you to apply class concepts to “real 

world” communication situations on 

behalf of an organization. You’ll 

complete several assignments 

throughout the semester and have the 

opportunity to provide feedback to your 

peers and edit your work based on 

feedback from others before submitting 

your final project. 

 

 

200 points 

In-class Activities and Participation 

 0 = no submission/absent 

 1 = work submitted, but low 

quality and no real effort 

 2 = adequate work/effort, but 

could be improved 

 3 = high quality work, full 

effort  

These points will be used for 

exercises/activities in class. Points 

awarded based on quality of effort and 

total number of available points will be 

announced during week 15 of the 

semester. 

 

Estimate 48 points 

minimum  

(3 pts week x 16 weeks 

= 48)  

Midterm Reflection Paper Reflective responses to a series of 

prompts (in place of a midterm exam) 25 points 

Final Reflection Paper Reflective responses to a series of 

prompts (in place of a final exam) 25 points 

  Total*: 400+ 
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You have two FREE absences during the semester to use at your discretion, without penalty. No 
questions will be asked about these two free absences and no excuses need to be provided. However, 
be aware that assignments and activities (including quizzes and exams) missed during these absences 
can not be made up unless your reason for missing class falls under the list of excused absences 
below and is accompanied by appropriate documentation. 
 
Upon your third absence, regardless of the reason (whether it falls under the excused category or 
not), you cannot make up points missed. Excessive absences (considered missing class more than 
twice) has the potential to damage your final grade due to missed points.  

 Students with more than 2 absences during the semester risk having their course grade 
lowered due to lack of participation. 

 Students with 3 or more unexcused absences during the course of the semester may receive a 
failing grade in the course. 

 

Excused absences are issued sparingly in this course due to the participatory nature of class sessions 

and are limited to the following, which must be documented in writing: 

 Medical issues (must show proof of visiting a medical professional on the date of absence at 
the beginning of the class period when you return)   

 University-related extra curricular activities and organizational duties – team events such as 
judging, representing a student organization as an officer at a conference, and a limited 
number of other activities 

 University‐approved student athletic events where you are the athlete. (No, attending a 

football or other game as a spectator does not count.) 

 Legitimate, documentable emergencies (such as, heaven forbid, car accidents, etc.) 
 

If you miss classwork due to an excused absence you have 1 week from the date you return to class 
to make up related work, unless other arrangements have been made in writing between student and 
instructor. If you miss a class period where there was an opportunity for points to be earned you 
must provide documentation of an acceptable and excused absence. 
 

After Missing Class for Any Reason:  

 Consult a classmate to get notes and see if materials or handouts were distributed (these will 
be posted on Canvas).  

o Slide presentations will be posted on Canvas after each class period, but please do 
not rely on these for all the content and information from class meetings. 

 

 
PLEASE NOTE – when you are absent from class, regardless of the reason, do not contact me and 
ask if you “missed anything important”. As the teacher of this class, my perspective is everything we 
do in class is important. Whether you agree or not, asking this question is discourteous to me as 
your teacher.  

 

 

Legitimate Emergencies - Absences for Health or Emergency Situations: CASNR CARES 

Program  

 For legitimate emergencies and absences due to health problems, CASNR Cares provides 
students a single contact assistance in navigating the university’s student services programs – 
the Coordinator is Nicole Smith and she can be reached at 472-0609 or n.smith@unl.edu. 
The primary goal of this program is to ensure that each student has every opportunity to be 
successful. Should you find yourself absent from class for more than one consecutive period 

mailto:n.smith@unl.edu
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Emergency Response Situation Information 

 
Directions for Emergency Response situation: 

 Fire Alarm (or other evacuation): In the event of a fire alarm: Gather belongings (Purse, 
keys, cellphone, N-Card, etc.) and use the nearest exit to leave the building. Do not use the 
elevators. After exiting notify emergency personnel of the location of persons unable to exit 
the building. Do not return to building unless told to do so by emergency personnel. 

 Tornado Warning:  When sirens sound, move to the lowest interior area of building or 

designated shelter.  Stay away from windows and stay near an inside wall when possible. 

 Active Shooter 

o Evacuate:  if there is a safe escape path, leave belongings behind, keep hands visible 

and follow police officer instructions.  

o Hide out:  If evacuation is impossible secure yourself in your space by turning out 

lights, closing blinds and barricading doors if possible.  

o Take action: As a last resort, and only when your life is in imminent danger, attempt 
to disrupt and/or incapacitate the active shooter. 

 UNL Alert:  Notifications about serious incidents on campus are sent via text message, 
email, unl.edu website, and social media.  For more information go to: 
http://unlalert.unl.edu. 

 Additional Emergency Procedures can be found here: 
http://emergency.unl.edu/doc/Emergency_Procedures_Quicklist.pdf 

 

Syllabus Points 

I’ve created an opportunity to reward you for using your syllabus as a resource for questions about 
class policies this semester. Each semester during about the second or third week, students start 
forgetting answers to questions we cover during the first week of class – my answer always seems to 
be it’s IN THE SYLLABUS. I get question like “when are our assignments due?” or “How do we 
submit assignments, Dr. Cannon? I forget…” or “where are the readings located?” The syllabus is 
where you can find the answers. I put a great deal of time and effort into creating this syllabus and 
planning the course, so it’s my hope that you’ll use this document to help you be successful this 
semester.  
 

How Syllabus Points work: 

 Beginning the second week of class (on August 31), each student in the class will receive 10 
bonus points toward their final semester grade.  

o These points will be kept in a column in the grading tab on Canvas but will NOT be 
counted in the course point total (they are BONUS points). You can keep track of 
your bonus points during the semester by watching this column. 

 Each time you email, call, or ask a question in class that can be answered by consulting our 
course syllabus, the 10-point total will be reduced by one point. 

o This does NOT include points about assignment due dates, class readings, and other 
calendar items as these can change based on the needs of the class. Note that the 
course calendar is separate from the course syllabus for this reason. 

 
Essentially, what this means is any time you have a question related to course policies such as 
absences, submitting course assignments, your first step should be to consult our course syllabus. If 

you do that, you’ll have 10 bonus points at the end of the semester to boost your final grade! 

 



	 	 	 UPDATED	2/16/16	 	
Week Date Unit Course Topic Key Information Assignments Due Week Date Unit Course Topic Key Info Assignments Due 

1 

1/12 Unit 1 - What Is 
Public Relations 

Welcome to ADPR/ALEC 207 – Course Introduction: 
Communicating to Public Audiences Review course syllabus 

 

1/14 
Unit 1 

What Public Relations Is and Is Not  
(on Canvas; no class meeting)  Online Assignment 

2 
1/19 

Unit 1 
What Public Relations Is and 
Introducing the Client Project  

Student Introduction 
Assignment  

1/21 Unit 1 Identifying Public Relations Efforts   

3 
1/26 

Unit 1 Public Relations in Society  
Organization Choice & 
Ranking 

1/28 Unit 1 The Client Project & Project Ideation Teams Team Activity  

4 
2/2 

Unit 1 Types of Public Relations   

2/4 
Unit 1 Types of Public Relations   

5 

2/9 
Unit 1 Client Project: Organizational Profile Workday Team Activity  

2/11 Unit 2 – Practicing 
Public Relations 

Researching an Organization: Identifying publics and 
stakeholders   

6 
2/16 Unit 2 More on Publics and Research; activity   

2/18 Unit 2 Practicing Public Relations: Writing, Research, Theory Handout Fact Sheet Assignment CP: Organization Profile 

7 
2/23 

Unit 2 Client Project: Producing Materials   

2/25 
Unit 2 

Public Relations Tactics: What they are and how to use 
them 

Handout News Release 
Assignment  

8 3/1 
Unit 2 Communication Strategy: Role of Goals 

Handout Midterm Reflection 
Paper Assignment  



	 	 	 3/3/16	 	
Week Date Unit Course Topic Key Information Assignments Due 

 
Week Date Unit Course Topic Book Club Group Readings & Assignments 

8 
3/3 

Unit 3 – Becoming a 
Supercommunicator How Digital is Changing Communication & PR   CP: Fact Sheet 

9 
3/8 

Unit 3 
Social Media Analysis – Analyzing Client Organizations 
More on News Releases   

3/10 
Unit 3 

Supercommunicator - Introducing Book Club Assignment 
News Release Workday 

Book Club Group 1 –  
Dr. Cannon 

Introduction (p.1) – Chapter 
5 (including Chpt 5) 

10 
3/15 

Unit 3 Digital Communication and Social Media  
MIDTERM Reflection Paper 
DUE 

3/17 Unit 3 Digital Communication and Social Media  CP: News Release 

 3/22  &   3/24 SPRING BREAK – NO CLASS   

11 
3/29 

Unit 3 Supercommunicator– Team Led Discussion   
Book Club Group 2 
 Part II (p. 49-71) 

3/31 
Unit 3 Supercommunicator – Team Led Discussion 

Book Club Group 3 
 

Part III (p. 75) – Part V (p. 
118) 

12 
4/5 

Unit 3 Supercommunicator – Team Led Discussion 
Book Club Group 4 
 

CP: Social Media Analysis 
Part VI (p. 119 – 154) 

4/7 
Unit 3 Supercommunicator – Team Led Discussion 

Book Club Group 5 
 

Part VII (p. 155) – Part VIII 
(p. 190) 

13 
4/12 

 Supercommunicator – Team Led Discussion 
Book Club Group 6 
 

Part IX (p. 191) – Chapter 
31 (p. 231 – end!) 

4/14 Unit 4 – Pulling it All 
Together 

Compiling Your Client Project – Strategies for Revisions 
Providing Useful and Effective Feedback for Colleagues   

14 
4/19 Unit 4 NO CLASS   

4/21 
Unit 4 In-class Workshop Day  CP: Peer Feedback Workshop 

15 
4/26 Unit 4 Course Evaluations & Wrap-up   

4/28 
Unit 4 

No formal class meeting - Project Ideation Team and Client 
Project Work Time (Dr. Cannon available for workshopping)  

CP: Final Revised Client 
Project, by 11:59pm 

EXAM 
Week May 4    

Final Exam – Reflection Paper 
  

Due Wednesday, May 4, by 
noon on Canvas 
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Appendix B: Supercommunicator Assignment Sheet 



ADPR/ALEC 207 – Communicating to Public Audiences 

Spring 2016 – Dr. Cannon 

Supercommunicator Book Assignment 
Various due dates and points values – see other side 

The purpose of this assignment is to get you to engage with material from 
“Supercommunicator” by Frank Pietrucha, which we’ll be using for this unit (Unit 3). This 

book has lots to offer about communicating in today’s age of “all things digital.” The 
intention of this assignment is to get you, your Teammates, and your classmates to make 

connections from material in the book to concepts and ideas we’ve discussed in class so far 
this semester, so that you have a better idea of what it means to be an effective 

communicator on behalf of an organization.  

For this assignment, you’ll work with your Team to read and review the section you’re 

assigned. Your Team will create an outline of important points from the reading and 
examples of successful (or unsuccessful) communication efforts discussed in the reading. 

Then, you and your team will lead a class discussion about the reading, using the outline 
and examples you’ve developed. After your Team leads its discussion, you’ll write an 

individual reflection about the experience, and then provide a score for yourself and your 
Teammates on an evaluation form. 

This assignment will require you to work and think ahead, and to collaborate effectively 
with your Teammates. I strongly encourage you to maximize your resources and use digital 

tools like Google Drive and Docs, Box, Dropbox, and other technologies such as Google 
Hangouts if you need to “meet” virtually. We may have time for some Team work and 

discussions in class, but we won’t have much, so be sure you communicate with your 
Teammates efficiently and effectively. 

There are four components to this Team assignment: 

1. Outline

 Due at the beginning of the class period prior to your assigned discussion date

2. Team-led class discussion

 Due on your assigned date

3. Individual reflection paper

 Due one week after your Team leads discussion, by 9:30am on Canvas

4. Peer evaluation

 Also due one week after your Team leads discussion, by 9:30am on Canvas

Directions: 
 Read the section of the book assigned to your Team.

 Discuss the reading with your Teammates (this can happen virtually or via online
documents, etc, but my strong recommendation is to meet in person at least once

outside of class).
o Consider what points and examples from the reading are important to bring

up during your discussion
o What do you want to highlight in the discussion your Team leads?



o What examples from the book, and from other sources, will you share during 
the discussion? 

 

 Create an outline of how you will lead the class discussion on your assigned day. Be 

sure to do the following: 
o Include important points you think should be discussed from the reading 

o Compose at least three questions you want the class to consider when reading 
the assigned material  

o Have at least two examples that help illustrate the points made in the reading 

(beyond any examples described in the reading): 
 One example can be from our class resources – previous chapters from 

Smith, handouts, digital material posted on Canvas 
 One example must be found by your team (not from our class 

resources) 
o Make connections between the material in the Pietrucha Supercommunicator 

reading and the material we’ve covered to class in Units 1 and 2 during the 
semester (primarily Smith readings). 

o For any online resources you use, be sure to provide web links in your outline 

o Be sure to have a “sources cited” type reference list with your outline 
 

 Then, on your assigned day, you and your Team will lead a class discussion about 

the reading. 
o Cover the material you included on your outline 

o Ask questions of your classmates and lead class discussion  
o Share the examples you’ve come up with 

o Make connections to class material as appropriate – class handouts, 
presentations, Smith readings, and Supercommunicator readings 

 

 After your Team has led discussion, you’ll complete a one-page reflection about the 

experience. 

 You’ll also complete a peer evaluation form so you can assess how well you and 
your Teammates worked together. 

 

Graded Component Points Date Due 

Supercommunicator Reading Assignment 

our Team is responsible for: 

  

Date of Team-Led Discussion: 25 
 

Date our Team Outline is due: 25 
 

Date Individual Reflection paper and Peer 
Evaluation form are due (on Canvas at 
9:30am): 

15 – reflection 

10 – peer eval 

 

Total 75 points  
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Appendix C: Midterm Reflection Paper 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



ADPR/ALEC 207 – Communicating to Public Audiences 

Spring 2016 – Dr. Cannon 

 

 

Midterm Reflection Paper 
25 points; due 3/15, 9:30 a.m. on Canvas 

 

For this assignment, you’ll compose three reflective responses from the prompts below. The first 

prompt is required; choose two of the remaining prompts to complete the assignment. Some 

additional information: 

 To clearly identify which prompt you’re responding to, use the prompt number at the 

beginning of your response.  

 To provide enough detail in your answers, the entire document will likely be between 2 

and 3 pages long.  

 Please remember to use the assignment formatting guidelines document distributed at the 

beginning of the semester! 

 

1) YOU MUST RESPOND TO THIS PROMPT  
(5 points) Writing in public relations. In discussing tactics and tools available to 

public relations practitioners, Smith provided an extensive list of “forms of public 

relations writing” in Chapter 4 – Practicing Public Relations. Writing is something 

people are often very anxious about or despise doing. Reflect on your perspective 

about writing, now that you know it’s a key part of practicing public relations and 

communicating effectively to public audiences. What anxieties, if any, do you have 

about writing as part of your future career (regardless of whether it’s in public 

relations, another kind of communication, or another field entirely) 

 

2) Option (10 points) In Chapter 2 – Public Relations in Society, Smith outlines four 

models of public relations used in modern public relations (since the 1800s). Reflect 

on what you’ve learned about the organization you’re representing for your client 

project. From what you’ve learned to date (both about your organization and about 

public relations), which of these four kinds of public relations do you think your 

organization practices? Provide examples from your organization to support your 

thoughts. 

a. Publicity model 

b. Information model 

c. Advocacy model 

d. Relationship model 

 

3) Option (10 points) At the beginning of the semester, we had several conversations 

about the definition of public relations and discussed how Smith didn’t provide a 

definition of his own, but instead wrote a narrative description of what public 

relations encompasses. Now that we’re halfway through the semester, reflect on all 

you know and have learned about public relations. Describe how you would explain 

the field of public relations to someone you’re trying to convince to start studying it. 

What would you be sure to include? What are key elements of public relations, in 

your mind?  

 



ADPR/ALEC 207 – Communicating to Public Audiences 

Spring 2016 – Dr. Cannon 

 

 

 

4) Option (10 points) We’ve covered lots of topics under the umbrella of public 

relations, including different types of public relations. In Chapter 3, Smith wrote 

about the Types of Public Relations, including the list below. If you had a choice (and 

if we have time toward the end of the semester where we have some free class 

periods) which of these types of public relations would you like to learn more about 

and why? Reflect and explain why or how learning about those particular types of 

public relations help you on your client project. 

a. Strategic counseling 

b. Consumer relations 

c. Employee relations 

d. Community relations 

e. Investor relations 

f. Public affairs and government relations 

g. Special events and promotions 

h. Crisis Communication 

i. Media relations 

 

5) Option (10 points) Consider the organization you’re representing for the Client 

Project and reflect on the publics your organization serves. Describe who you believe 

the opinion leaders are with respect to your organization? Why do you think these 

opinion leaders matter to your organization? Be specific. 

 

*Remember, you must address three prompts; the required prompt #1 (worth 5 points), and two 

prompts of your choice (each worth 10 points). 
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Appendix D: Final Reflection Paper 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



ADPR/ALEC 207 – Communicating to Public Audiences 

Spring 2016 – Dr. Cannon 

 

 

Final Reflection Paper 
25 points; due Wednesday, May 4 by noon on Canvas 

 

For this assignment, compose reflective responses to all of the prompts below. Additionally: 

 To provide enough detail in your answers, the entire document will likely be a minimum 

of 3 pages long (double spaced).  

 Please remember to use the assignment formatting guidelines document distributed at the 

beginning of the semester! 

 

1) Role of writing in communicating to public audiences. (5 points) We’ve discussed writing 

throughout the semester and you wrote about it in your midterm reflection paper. Since then, 

we’ve read Pietrucha’s book, which addressed writing as part of being a 

“supercommunicator” capable of crafting effective messages in a multimedia and digital 

world. Now that you know writing is a fundamental part of communicating to public 

audiences, and that it’s a key element in being an effective digital communicator, has your 

perspective about writing changed? Are you more or less anxious about writing as a part of 

your career? Reflect on your perspective about writing at the end of the semester. 

 

2) For this prompt, think about the portion of the Supercommunicator book you and your 

team led a discussion about in class. (10 points) Part of the purpose of incorporating 

Supercommunicator into this semester was to give you an opportunity to think about how to 

use digital and multimedia to communicate to audiences. Your client organization served as a 

real world example of how you might practice communicating to public audiences on behalf 

of a particular organization. Reflect on the section of the book you and your team were 

assigned (please mention the chapter titles you were responsible for in your response). What 

concepts and ideas from your team’s assigned reading did you incorporate into your final 

client project submission to improve it? If you did not specifically incorporate any of the 

material from the chapters you were assigned into your client project, discuss why you 

didn’t.  

 

3) Finally, reflect on the rest of the Supercommunicator readings, the ones your team wasn’t 

responsible for presenting to the class. (10 points) What did you learn from them? What 

ideas inspired you? Now, consider your client organization. If you had to produce one more 

communication piece (in any form) as part of your client project, what would you create? 

Think big – you won’t have to actually produce it! But what would you do if you could do 

anything? How would that piece help your client organization communicate more 

effectively? 
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Appendix E: Student Introduction Assignment  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



ADPR/ALEC 207 – Communicating to Public Audiences 

Spring 2016 – Dr. Cannon 

 

 

Student Inventory Assignment 
25 points; due 1/19, 9:30 a.m. 

 

The goal of this assignment is two-fold: for me to get to know you better AND for you to 

communicate that information to me in any (clear and understandable) way you wish!  

 

If you’re a visual person, create a short video (you can even use Instagram or another online 

media tool if you wish, as long as you’re able to address all the items below in the time allowed 

by the tool) or infographic, write me an essay, create a factsheet about yourself, design a flyer, 

etc. – communicate with me any way you choose. 

 

What I want you to do is fairly straightforward – address each of the items below: 

 Who you are – your name, year in school, why you chose to attend UNL for college 

 What you’re studying at UNL – your major, any minors, certificate programs, learning 

communities and student organizations you belong to or hold office in (examples are the 

leadership and entrepreneurship learning community, Nebraska Beef Industry Scholars 

certificate program, a Spanish minor). Essentially, tell me about what you’re studying 

and what you’re interested in. 

 Where you’re from originally, and where you’d like to go – where did you grow up? 

Where do you see yourself upon graduation from UNL? Where do you see yourself in 5-

10 years? (geographically and career-wise) 

 Why you decided to take this class – ADPR/ALEC 207. If the course is required for 

your major (applies to AESC students only) then explain why you decided to become an 

AESC major. If you’re an ADPR or other major, briefly discuss what prompted you to 

take this class. 

 Any other information you think will be good to share with me and your classmates. 

 

The top three most creative introductions will earn 5 bonus points and have their intros shared 

with the class. 

 

Remember, the focus of this class is communication, so be sure to have that in mind when you 

create your introduction! 
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Appendix F: Peer Feedback Workshop Document 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



ADPR/ALEC 207 – Communicating to Public Audiences 
Spring 2016 – Dr. Cannon 

	
Welcome	to	our	Peer	Feedback	Session!	

	
First,	put	YOUR	name	here:	__________________________________________________	
	
Today	our	focus	will	be	providing	peer	feedback	-	giving	and	receiving!	
	
Here	is	a	the	list	of	things	we	brainstormed	in	class	we	considered	important	to	remember	
when	giving	and	receiving	peer	feedback:	

As	the	person	providing	feedback:	
• Think	deeply	about	the	material	you’re	reading	and	the	feedback	you	give	
• Help	the	writer	by	giving	a	sense	of	direction	with	your	feedback	–	help	them	figure	

out	an	answer,	don’t	provide	it	for	them	
• Give	details	and	specific	advice	about	what	is	good	and	what	needs	to	be	improved	
• Provide	a	summary	of	your	overall	feedback	–	start	with	a	summary	of	the	positives	

(with	specific	examples),	then	move	to	areas	for	improvement	
• Be	positive	and	provide	constructive	feedback	
• Use	a	reader-centered	critical	view	point	

As	the	person	receiving	feedback:	
• This	session	is	designed	to	help	you	-	take	advantage	of	another	set	of	eyes	and	

ideas	to	incorporate	and	improve	your	work	for	final	submission	
• Consider	the	feedback	you	receive	as	helpful	suggestions	that	come	with	good	

intentions	
	
Directions	

1) Find	your	partner	and	a	place	to	work.		
a. Exchange	the	papers	you	have	brought	to	class	for	peer	evaluation.	You	should	

have	TWO	of	the	FOUR	client	elements	–	organizational	profile,	fact	sheet,	news	
release,	social	media	analysis	–	for	your	partner	to	review.	

2) Provide	feedback.	
a. Use	the	attached	review	sheets	to	score	and	provide	specific	feedback	for	your	

partner’s	work.	Write	on	the	sheets	provided	AND	write	on	your	partner’s	
assignment	to	provide	feedback.	

b. Complete	the	questions	and	items	on	the	reverse	side	of	this	worksheet.	
3) Discuss	the	feedback	you’ve	provided	with	your	partner.		

a. Go	through	the	two	assignments	you’ve	reviewed	and	explain	your	questions	
and	feedback.	

b. Discuss	overall	summary	comments	
c. Switch	and	do	(a)	and	(b)	above	for	the	other	partner	

4) Submit	all	your	papers	to	Dr.	Cannon	before	you	leave	so	you	get	points	for	
completing	today’s	work!	

a. You’ll	get	an	electronic	copy	of	the	papers	back	by	Friday	at	5pm	via	Canvas.	
Hard	copies	will	be	returned	to	you	at	the	beginning	of	class	on	4/26.	

	



Peer	Feedback	Worksheet	
	

Name	of	person	you	are	providing	feedback	to:____________________________________	
(who’s	work	are	you	reviewing	today?)	
	
Name	of	client	organization:	____________________________________________________	
(what	is	the	name	of	your	partner’s	client	organization?)	
	
Assignment	#1	_______________________________________________		
	 															(list	name	of	assignment	–	fact	sheet,	news	release,	etc.)	
	

• Is	the	main	point	of	the	assignment	clear?	Do	you	as	the	reader	clearly	understand	the	
intent	of	this	piece	of	writing?	

o If	not,	what’s	missing?	If	yes,	how	might	it	be	improved	upon?	
	
	
	
	
	
	
	
	
	

• Does	the	assignment/writing	follow	all	the	directions	provided?	
o Are	there	elements	missing	from	the	assignment	that	were	included	on	the	

assignment	sheet?Are	there	areas	for	improvement	such	as	clarity	of	message,	
grammar,	spelling,	punctuation,	etc?	

	
	
	
	
	
	
	

• What	ideas	or	comments	do	you	have	that	could	help	your	peer	feedback	partner	“take	
this	to	the	next	level”	for	revision	and	make	it	an	outstanding	piece	of	work?	

	
	
	
	
	
	
	


